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Thawatchai Nima. (2021). Development of a Service Marketing Strategy for Promoting
Halal Tourism of Muslims in the Southern Andaman Provinces. Doctor of Business Administration
(Business Administration). Advisors: Dr.Pattarapon Chummee Asst. Prof. Dr.Charcrit Sritong

ABSTRACT

This research is mixed methodology research. The purposes of this study were to: 1) study the
condition and problem of the senvice marketing strategy for promoting Halal tourism of Muslims in the
Southern Andaman, 2) study the causal relationship of the service marketing strategy models for promoting
Halal tourism of Muslims tourist in the Southern Andaman, and 3) develop a service marketing strategy model
for promoting Halal tourism of Muslims tourist in Southern Andaman. This research uses a blended method
of quantitative research using the provincial quota ratio sampling method. The sample sizes according to the
Hair et al. criteria. The sample group was Thai tourists and foreigners who practice Islam, the Halal style of
Muslim tourists in the Southern Andaman provinces. Who has visited at least once, totaling 700 people and
qualitative research the target group is select by a snowball method of 5 people? The tool used for data
collection was a questionnaire. The statistics used in the research were percentage, mean, and standard
deviation. And the analysis of the structural equations model was analyzed by the Lis rail program (Serial NO.
LP872-4555-46934). The research results were confirmed by using group discussions with management
representatives. Expert Experienced and experts joined the focus group of 10 persons.

The research results found that: 1) the main factors facing the problem were Muslim tourist
behavior factors: This is a tourism factor, service quality of Halal, satisfaction, and the loyalty factor.
2) Muslim tourist behavior, Halal tourism management, service quality factors, satisfaction factors, and
loyalty factors. It is a direct and indirect influence on the development of the Service marketing strategy
for promoting Halal tourism of Muslims in the southern Andaman provinces. The model consistency index
was 2 = 408.45, df = 367, 2 / df = 1.11, p-~value = 0.06, CFl = 1.00, GFI = 0.96, AGFI = 0.96, SRMR = 0.01,
RMSEA =. 0.01. And 3) development of a service marketing strategy for promoting Halal tourism of Muslims
tourist in the Southern Andaman: Muslim tourist behavior factors, Halal tourism management factors,
service quality factors, tourist satisfaction facters, the loyalty factors influence the development of a service
marketing strategy for promoting Halal tourism of Muslims tourist in the Southern Andaman.

Suggestions for applying research results: 1) Tourism management for Muslim tourists
should consider and pay attention to the results of the Islamic provision involved in determining a
correct and complete form of tourism management in Halal style because the strict doctrines,
practices, and prohibitions of Islam will result in the development of the country. In terms of
tourism to support Muslim tourists. 2) Relevant agencies, both public and private sectors, should
cooperate in organizing training for the establishment. The hotel business that to provide Halal
services to Muslim tourist, especially the introduction of guidelines provides services to Muslim
tourists for operators. 3) Should be published Knowledge and experience between hotel business
operators to transfer technical and hotels management of Halal style to be successful. And 4) the
Tourism Authority of Thailand should provide information about Halal hotel in the form of
Electronics media and documents for public relations and dissemination to tourists. .
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